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FOREWORD

Solo travel, once considered a niche activity, has now become a growing
trend, attracting a diverse array of travellers seeking personal growth
and unique experiences. This white paper explores the motivations,
challenges, and benefits associated with solo travel, providing insights
into this transformative form of exploration. From the freedom to forge
one's own path to the immersive experiences of cultural encounters,
solo travel presents a powerful opportunity for individual growth and a
deeper understanding of the world.

As the travel industry continues to evolve, understanding the nuances of
solo travel will help businesses better cater to the needs and aspirations
of this group of travellers. This paper focuses on the Asia-Pacific (APAC)
region and aims to enhance that understanding, serving as a valuable
resource for airlines and travel companies looking to stay competitive
and adapt to the dynamic travel landscape.

The journey of solo travel is not merely about places; it is about the
connection with oneself and the personal transformation that lead to a
growing number of travellers wanting to embark on this journey.

Through this white paper, Scoot, the low-cost subsidiary of Singapore
Airlines, also hopes to encourage more travellers to look within and
embrace new opportunities to connect to more places, as well as to

other people and culture.
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Safety is a primary concern for solo travellers
Personal safety and security, along with managing unexpected changes and language barriers,
are the main challenges faced by APAC solo travellers on their journeys. Their hacks to counter
unforeseen circumstances include prior research and planning, staying connected, and having
access to adequate health and travel insurance to cover unexpected events.

Knowing the game plan
An overwhelming majority (96%) of APAC solo travellers engage in some form of planning for their
trips. However, planning styles vary, with nearly half (47%) planning every detail of their solo journey,
while just over a third are partial planners, organising key necessities like flights and accommodation
in advance, but prefer leaving many things to be discovered during the trip. A smaller proportion
(16%) are minimal planners who make their decisions on the go.

Lower cost, more value
Many solo travellers remain focused on getting from point A to B cost effectively, and affordability
is their top priority when choosing an airline. In addition, when it comes to cabin class, the majority
of APAC solo travellers opt for economy class options (86%).

Solo travellers embrace the services provided by airlines
Overall, 80% of solo travellers value services provided by airlines. Real-time travel updates and flexible
seat selection are two of the most popular services used by solo travellers in APAC.

Future innovations
To enhance the solo travel experience, increased connectivity, commmunity support, better safety
measures, and a more personalised experience are key areas for future innovation.

Positive outlook on the solo travel trend
There is a high level of enthusiasm for travelling alone amongst APAC solo travellers. More than
eight in 10 (83%) would recommmend it to friends, family, and colleagues.
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EXPLORING THE SOLO
TRAVEL MARKET

Whether you are a first-time solo traveller or a seasoned soloist, more and more people are
opting to travel alone. But who are the pioneers of solo travel driving this trend, how often do

they travel, and where do they prefer to go?

Uncovering the solo traveller - 25-34 year
olds drive the solo travel charge

Our survey reveals that 30% of APAC solo
travellers are aged 25-34, making this the
largest age category for solo adventurers. The
second most popular group is those aged 34-
44 with nearly a quarter (23%) falling within
this category. Additionally, data from Scoot
paints a similar picture, with 58% of all solo
passengers aged 25-44.

Millennials lead the way in solo travel

Millennials are leading the way in solo travel,
accounting for 40% of all respondents,
followed by Gen Z (25%). Millennials represent

APAC solo travellers by age group

18-24
55+ 13%
19%

45 - 54
15% 25-34
30%

35-44
23%

the largest cohort of solo travellers in all countries surveyed, with Singapore reporting the highest
percentage at 51%. In contrast, Australia has the highest number of Baby Boomers travelling alone
(30%), significantly above the APAC average of 11%. Indonesia boasts the highest percentage of
Gen Z travellers at 39%, followed closely by Malaysia (30%) and Thailand (28%).

Solo travellers’ generations (birth year) by country

APAC solo travellers 25%
Australia 13% 35%
Malaysia 30%
Singapore 15% 51%
Indonesia 39%
Thailand 28%

Gen Z (1997 - 2009)

Millennials (1981 - 1996)
Baby Boomer (1946 - 1964)

23% 11% 1%
18% 30% 4%
38% 25% 7%
25% 9%
1% 18% 2%
27% 7%

Gen X (1965 - 1980)
Silent generation (1928 - 1945)

Birth year — Generation recorded
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APAC Solo
Travellers
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Malaysia 22%

Indonesia 18%

Japan 17%

APAC Solo
Travellers
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Singapore 16%

Australia

Australia 56%

UK 16%

United States 14%

Canada 9%

New Zealand 9%

Australia 45%
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United States 14%
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Canada 10%

IYEIEVSE!

Malaysia 55%
Singapore 25%
Thailand 20%
Indonesia 20%

Australia 12%

Malaysia 36%
Thailand 25%
Japan 23%
Singapore 22%

Indonesia 22%

Singapore

Malaysia 35%

Japan 20%

Thailand 17%

Australia 16%

China 14%

Singapore

Japan 25%

Malaysia 22%

China 22%

Thailand 17%

Australia 15%

Top 5 destinations in the past 12 months by country

Indonesia

Indonesia 55%

Japan 31%

Singapore 29%

Malaysia 21%

Australia 18%

Top 5 destinations in the next 12 months by country

Indonesia

Indonesia 40%
Japan 40%
Singapore 26%

Turkey 21%

Australia/South
Korea 23%

Thailand

Thailand 66%

Japan 23%

Singapore 12%

China 12%

South Korea 9%

Thailand

Thailand 52%

Japan 32%

China 16%

Singapore 12%

South Korea 11%

Solo travellers are frequent travellers and take extended breaks

Among those who have taken a solo trip in the past 12 months, less than four in 10 (38%) took only
one trip, with over six in 10 (62%) taking multiple trips (two or more). Almost three in 10 (29%) fall
into the high-frequency traveller category, taking three or more solo trips in the past 12 months.
Thailand (35%) and Indonesia (33%) register the highest number of frequent solo trips in the last
year, along with Gen Z travellers.

When it comes to trip duration, almost a quarter of solo travellers (23%) prefer a short getaway
lasting one to three days. 45% opt for a longer break of four to seven days, while nearly a third (32%)
enjoy an extended trip of eight days or more. Australians, whose preferred travel destinations
are further afield, tend to take the longest trips, whereas travellers in Thailand usually take the
shortest break.
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Number of solo trips taken Typical duration of

in the last 12 months by country solo trips by country
70% 67%
25%
62% 60% 59% 32% 28% 27% 339
54% 48%
46%
38% 40% % . 40%
33% 33% ° 48%
20% 2% 30% ° 45% £0% 43%
25% 24%
36%
35%
24% 24%
23% 16% Vs
APAC solo Australia Malaysia Singapore Indonesia Thailand APAC solo Australia Malaysia Singapore Indonesia Thailand
fravellers travellers
1 02+ 03+ 1-3days =4-7days 8+ days

Base: Solo travellers P12M

Cash or card?

Solo travellers in the APAC region use a variety of payment methods at their travel destination,
influenced by personal preferences and planned activities. Overall, 46% are most likely to use
credit or debit cards, followed by cash (37%), and prepaid travel cards (28%). Digital payments are
less common, with less than a quarter of solo travellers using online payment services and mobile
payment apps like PayPal or Apple Pay. Australians, Malaysians, and Singaporeans tend to prefer
credit or debit cards, while Indonesians and Thais favour cash or the local currency.

Types of payment methods used when at your destination

Credit or debit cards (e.g., Visa, MasterCard) 46% 32% 22%
Cash 37% 32% 31%
Prepaid travel cards (e.g., Youtrip, Revolut, Wise) 28% 33% 39%
Online payment services (e.g., PayPal, TransferWise) 24% 35% 41%

Mobile payment apps (e.g., Alipay, Apple Pay,

[o) (o) o
Google Pay, Samsung Pay, WeChat) 22% 36% 42%

1 - Most frequently used 2nd most frequently used = 3rd most frequently used

/WHAT DOES THIS MEAN FOR AIRLINES \
AND TRAVEL COMPANIES?

Today, there is no ‘typical solo traveller’; instead,
this group represents a community of like-minded
travellers with an array of travel preferences. Airlines,
travelandtourism companies must continuously adapt
their offerings, marketing strategies and customer
experience to ensure relevance and resonance with
solo travellers. In doing so, brands can empower solo
travellers to explore the world confidently.
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WHAT MAKES THE APAC
SOLO TRAVELLER TICK?

In this section, we explore preferred holiday types, motivations for travelling alone, the
challenges of solo travel, how individuals overcome these obstacles and the airline services
that are gaining popularity to support solo travellers.

Solo travel types - pack your bags!

APAC solo travellers embrace all manner of trips. Their most popular choices are city breaks (short
getaways to towns or cities), immersions with local culture and nature, beach holidays and visiting
family and friends. They are less interested in activity-based trips, which may include sports, health
spas, camping, theme parks, wildlife parks, and cruises.

Reasons for trips taken/plan to be taken when travelling solo

i

=

Ist =2nd =2nd 4th 5th
City break Culture and Nature holiday Beach Family and
history Friends

An analysis of solo travellers across the five markets reveals notable differences in holiday
preferences. Shopping is the most popular choice for Singaporeans, while Indonesians show
a preference for nature experiences. Australians, on the other hand, travel solo to visit family
and friends.
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Top 5 solo trip types by country
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IZIs » *
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APAC Solo .
Australia
Travellers
. Visit friends/ Culture and
0 Cligylerezle family history
Culture and .
e history Beach City break
e Nature Cult.ure sl Beach
history
° Beach Visit countryside/ Nature
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City break Beach Nature
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*e.g. two or more areas/countries in one trip

Why travel solo?

Travelling alone resonates with people for various reasons. The primary motivations for solo travel

can be grouped into four main themes:

c Independence and flexibility

Travelling with others usually means sticking
together,and for over half (52%) of solo travellersin
APAC, the main motivation for travelling alone is
the freedom and flexibility to create personalised
itineraries. This allows them to explore the world
on their own terms. Solo travel gives individuals
the independence to explore new places at their
own pace (44%), enabling them to shape their
own agenda for exploration and discovery.

e Personal growth and development

The second highest motivation for going alone
amongst APAC solo travellers is the opportunity
to take a break, enabling them to focus on
themselves (47%). This includes pursuing the
hobbies and interests they enjoy without
compromising for others (43%). 40% of APAC
solo travellers believe that indulging in solitude
encourages personal growth, as they learn
different perspectives and discover new things

about themselves.
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e New like-minded connections

Travelling alone enables individuals to meet
people from diverse backgrounds and engage
more easily with strangers than they would
when travelling with other people. Almost a third
of APAC solo explorers (32%) feel that travelling
alone allows them to connect with like-minded
people who share a similar sense of adventure,
as well as to experience different cultures and
activities they might not typically engage with
when travelling with others.

Q Breaking routine

Three in 10 solo travellers cite escaping daily
responsibilities or routines as a key motivation for
travelling alone. Breaking away from established
routines can provide rejuvenation, helping solo
travellers gain new perspectives, and experience
the world in a different way.



Main reasons for choosing solo travel

52%
47%

44% 43%

40%

32% 30%
28%

20% 19%

I enjoy the Solo travel allows | preferthe  Solo fravel allows | see solo tfravel | enjoy meeting I travelsoloto I have the ability | travel solo for  Inspired by fravel

freedom and me totake a independence of me to pursue asan opportunity new people and  escape daily to splurge on work or influencers or
flexibility o plan  break and focus  exploring new activities or for personal experiencing responsibiliies or  oneself/treat professional content creators
my own ifinerary on myself places at my own hobbies that|  growth and self- different cultures routines oneself to a solo reasons to try solo travel
pace personally enjoy discovery on my own trip

Solo travel can offer a sense of freedom and independence, but it can also present
challenges. In this section, we will examine the obstacles that APAC solo travellers
encounter or anticipate facing, as well the actions they take to overcome these challenges.

Key challenges for APAC solo travellers now and in the future

54%
44%
A41%
37%
30% 27%
? 25%
23%
Personal safety Dealing with Language Navigating local Access to Loneliness  Poor social proof Healthcare
and security  unexpected barriers fransportation technology and
disruptions connectivity
Safety and security Practical challenges Language barriers Emotional/psychological

The current and potential barriers to solo travel can be grouped into four main areas:
1. Safety and security, 2. Practical challenges, 3. Language barriers and 4. Emotional and
psychological reasons

1. Safety and security Travelling alone can heighten safety concerns, particularly in unfamiliar
destinations, which may lead to solo travellers feeling more vulnerable to theft or harassment. More
than half (54%) of APAC solo travellers cite personal safety and security as their primary concern
when travelling alone. Across the five countries, Malaysian solo travellers were most concerned
about safety and security while travelling, with 64% indicating this as their primary concern.

2. Practical challenges Solo travellers may encounter a range of practical challenges that can
complicate their journeys. 44% of APAC solo travellers report difficulties in handling unforeseen
disruptions to their travel plans. In addition, navigating local transportation presents another
hurdle, particularly unfamiliar transport systems (37%). Ensuring reliable access to technology and
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connectivity is crucial, with three in ten solo travellers concerned about the lack of internet access
or being unable to stay connected with others when travelling alone. Lastly, nearly a quarter (23%)
find it challenging to locate reputable hospitals or clinics for healthcare needs.

3. Language barriers The third most challenging aspect of travelling alone among APAC solo
travellers is the difficulty of communicating fluently in the local language (41%). This can complicate
everyday tasks such as ordering food, asking for directions, seeking help in an emergency, or
engaging in conversations with locals.

4. Emotional and psychological reasons Around 27% of APAC solo travellers report loneliness as
a key challenge when travelling alone, along with feeling that they are treated differently without
companions due to societal norms.

Across the five countries surveyed, almost all (93%) of t he respondents indicated t hat they had
experienced or expected to encounter some form of challenge while travelling solo.

Taking action!
While the majority of solo travellers have faced certain challenges during their journey, this form
of travel remains attractive.

So, how do solo travellers address these challenges, and what strategies do they adopt? For each
of the eight challenges reviewed, respondents were asked what action they had taken, or plan
to take to overcome each specific challenge. These actions have been grouped into three core
strategies; research and planning, staying connected, and safety and assurance.
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